


Focus Groups
Purpose and Intended Products

DoKyC rpyninsl
Ienwv u oxcuoaemoie pezynomamot

Purpose

Henw

e To learn qualitative data about key domains:
e police behavior towards IDUs, commercial sex workers and MSM-IDUs
e perceptions about these groups
e access to harm reduction services
e access to health care and drug treatment services
e social stigma towards these groups
e social risk behaviors involving these groups
e social attitudes towards these groups.
e l3ydeHune KaueCTBEHHBIX JaHHBIX B KIIFOYEBBIX 00JIaCTAX:
® TIOBEACHHUE MpEeCTaBUTENeH MUIUIIKMU 110 oTHOIIeHUIO K [TMH, paGoTHrKam
KomMmepyeckoro cekca u MCM - [ITMH
BOCHPUATHE ITHX TPy
JOCTYII K yCIIyraM CHH)KEHUS BpeJa
JOCTYII K yCIyTaM 3IpaBOOXPAaHEHUs U JICYCHHUS OT HApKO3aBUCUMOCTH
COLIMAJIbHAS CTUTMATHU3AIMsI B OTHOILICHUH 3THX TPYIIT
BUJIBI COITMATILHOTO TIOBEICHHUS TPYTIITBI PHCKA, B KOTOPHIE BOBJICYCHBI JAHHBIC
TpyIIbI
® COIHUAIbHBIC OTHOLIEHUS K 3TUM IpyInnam

e To identify potential systems and interactor key informants
e BrBieHHE NOTEHIMAIBHBIX CUCTEMHBIX U KJIIOUEBBIX HH(OPMAHTOB

Intended Product

1. Qualitative data regarding knowledge, attitudes, and perceptions about police
behavior on toward IDUs

2. A list of key informants to be interviewed

O:xugaemMblii pe3yJbTaT

1. KayecTBeHHbIE JaHHbIE OTHOCUTEIBHO 3HAHWW, OTHOUIEHWW, W BOCHPHUITHUSA
MOJIMLIEMCKOTO NoBeAeHUs1 opraHoB Muiunuu ¢ [IMH

2. CIHCOK KITFOYEBBIX HHPOPMAHTOB, C KOTOPBIMH HYKHO TIPOBECTH HHTEPBBIO
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After the Meeting:

e Organize the data you collected in the attached data organization form.
e Add new notes as needed for the RPAR.

Ilocne Bempeuu:
e Opranuzanusi COOpaHHBIX JAHHBIX B MIPHIOKEHHYIO ()OPMY OpTaHU3AINH
JIAHHBIX.
e JloGaBneHHne HOBBIX 3aMeTOK, HeoOxoauMbIx mist JOHB.

Module III — Focus Groups — Training Materials — page 3
June 20, 2005



AT A GLANCE

Focus Groups
B3IJIS/] HA

Dokyc epynnol

A focus group is a number of individuals who are interviewed together because
they:

e Have common experience
e Come from a similar background
e Have a particular skill

(I)OKyc rpymnmna - psia Jiml, ¢ KOTOPpbIMH NMPOBOAATCH KOJJICKTUBHBIC HHTCPBbLIO, TAK
KaK:

e YV HuX ObUI OOLIMH OIIBIT
e YV HUX MOAOOHBIC IPETOCHUIKH
e Onu obOnagaroT crienuPpUUIECKUMHU 3HAHUSIMHU

These characteristics provide both:

e A focus for discussion
e And help people express individual and shared experiences and beliefs

ITH XapaKTepPUCTHKH 00eCIIeYHBAIOT:

o Temy nns oOCyXKICHUS

e U momomp JIOASM TOJCTUTHCS CBOUM HWHAWBUAYAIbHBIM OIBITOM H
yOCKICHUSIMU

A focus group may require:

e A location that is as neutral, comfortable, accessible and free of interruption as
possible

e A guide of discussion issues or topic areas

e A tape recorder and extra batteries, tapes and labels

e A blackboard, whiteboard or paper and pens

¢ A key informant to help recruit participants

Y ¢okyc rpynnsl MOryT BOBHUKHYTH CJIeYIOIIHe MOTPEeOHOCTH:
e HeiitpanbHoe, y1o0HOE, TOCTyITHOE MECTO, Ky/1a ObI (HACKOJIBKO 3TO BO3MOXKHO)
HC BMCIIMBAJIUCH ITOCTOPOHHUC
e PyKOBOJCTBO IO BOIIpOcaM i 00CYKI€HUS WM TEMAaTHUYECKUM pazjieam
e MarautodoH 1 3anacHble OaTaperKu, TUICHKN U HAKJICHKH
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e Jlocka, Guun yapt wiu Oymara v pydku
e OcCHOBHOI HH(OPMAHT AJIs TOMOIIY B HAOOPE YUaCTHUKOB

Rapid assessment team members may be required to act as:

e A moderator - a member of the rapid assessment team who takes part in the focus
group and encourages participants to talk about interesting and relevant issues

e A note-taker - a member of the rapid assessment team who will observe and
record significant verbal and non-verbal details

YieHOB KOMAH/bI MPOBEACHUSA IKCIPECC ONCHKH MOZKHO IOIIPOCUTD BBICTYIIAaTh B
Ka4yecCTBe:

e Mooepamopa - 4iieH TPYIIBI SKCIPECC OIICHKH, TPUHUMAIOIIUI y4acTHe B
doxyc rpyrrme, onpamruBaeMblii 1 MOOUIPAIOMINN YUaCTHUKOB K Pa3roBOpy Mo
MIOBO/IY MHTEPECYIOIIUX UX MPOoOIeM

o Yenogeka, denarowuti 3amemxu - YICH TPYIIIBI SKCIPECC OLEHKH, KOTOPBIi
OyzneT HaOJIr0AaTh U 3aMIUChIBATh 3HAYAIINE MOMEHTHI

Focus groups are good for:

e Producing a lot of information quickly
¢ Identifying and exploring beliefs, attitudes and behaviours

®oxyc rpynnbl XOpouu JJis:

e [ogyuyeHHs OONbIIMX 00BbEMOB HMH(POPMALMU B TEUEHHE KOPOTKOIro IMepHoja
BPEMEHHU

e ompenereHUsT W HUCCIeAoBaHUS YOEKICHWUH, OTHONICHHWH W  Pa3IHYHOTO
IMOBEIEHUS

The key disadvantages are:

e The researcher has less control than in an interview
e The data cannot tell you about the frequency of beliefs and behaviours

e The group may be dominated by one or two participants who can influence the
views of others

OcHOBHBIE HETOCTATKH:

® y HCCIIEZIOBATENS MEHbBILIE BOZMOXKHOCTH YIIPABJICHHUS, YEM TP MPOBEACHUN
UHTEPBBIO

® [OJy4YCHHBIC JaHHBIE HE OyIyT cOOOIIaTh BaM O YaCTOTE€ CMEHBI YOSKICHHH U
MOBEICHYECKUX MPOSIBICHUAX

e [pyIia MOKET KOHTPOJIHUPOBATHCSA CO CTOPOHBI OJTHOTO WJIU ABYX YYaCTHHUKOB,
OKa3bIBAIOIINX ONpEAENICHHOE JaBICHNUE Ha B3TJISIbI IPYTHX
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Steps to Conducting Focus Groups
JTanbl NpoBeaeHs1 (POKYC rPyIn

This section provides a step-by-step approach to conducting a policy focus group. There
will be three focus groups, each consisting of six to ten participants. Three groups will be
convened, the first consisting of law enforcement personnel; the second, of risk
interventionists such as outreach workers, public health providers and the like; and the
third, of drug treatment providers and clinicians treating drug users.

For all groups, follow the following approach:

B atom paznene pacnucaH MosTanmHbIi MOIX0/ K MpoBeAeHUIO (pokyc rpymmbl. byaeT ne
(boKyc TPYIIIBL, KaX/1asi, COCTOSINAs U3 ISATU - IeCITH y4yacTHUKOB. OHa rpymma Oyaer
COCTOSITh U3 JItOJIeH, 3HAKOMBIX C IPOrpaMMaMK CHUKEHHS BpeJa U IpYTUMU
JIeHCTBUSAMH B 00J1aCTH OOIIECTBEHHOTO 3/[paBOOXPAHEHUS; Ipyrasi rpynma Oyaer
COCTOSITh M3 JIIOJIeH, 3HAKOMBIX C ITOBEACHUEM MOTpeOUTENEH HHbEKIIMOHHBIX
HapkoTHkoB (ITMH) 1 B3anMoaeHCTBUSMH UX C MIJTUIIHEH.

Jlnst Bcex rpyIi, UCMOab3yHTe CAeAY 0N MOIXO0;

Step 1: Understand Focus Group Discussions

Step 2: Identify Appropriate Focus Group Participants
Step 3: Recruit Focus Group Participants

Step 4: Coordinate Focus Group Logistics

Step 5: Review Your Topic Guide

Step 6: Define Role of Focus Group Moderator

Step 7: Moderate the Focus Group

Step 8: Collect Data from Focus Group Discussions

Ilar 1: [Toaumanue o6cyxa1aemMoro B oxyc rpynnax
Ilar 2: BeisiB1eHHE COOTBETCTBYHIIUX YYACTHUKOB (POKYC rpynnbl

Ilar 3: HaGop yyacTHUKOB (poKyc rpynnbl
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Hlar 4: KoopauHupoBaHue MaTEePUAIbLHO-TEXHUYECKOT0 o0ecnieuyeHus JJs1 POKycC
rpynn

Ilar 5: IIlepecMOTp TEMaTHYECKOI0 PYKOBOACTBA
IIar 6: OnpenesieHne posin MoaepaTopa (poxyc rpynmnbl
Iar 7: MoaepupoBaHue (pOKYC rpyIninbl

IIar 8: Coop nHGopmanum u3 00CyKIeHUIH, MPOUCXOAAIUX B GOKYC rpynmax
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Step 1: Understand focus group discussions
Ilar 1: Ilonumanue 00cy:kaaeMoro B (poxkyc rpynmnax

What is a focus group?
Yro Takoe ¢poxyc rpynna?

A focus group is a number of individuals who are interviewed together because
they have had a common experience, come from a similar background, or hold a
particular expertise relevant to the rapid assessment. This does not mean that individuals
in a focus group will know one another, although they may. A focus group is not the
same as a group interview. A group interview also has a researcher asking a group a
series of questions but participants provide answers to these individually. Focus groups
encourage individuals to discuss and explore questions. Focus groups are small and
usually consist of no more than 6 - 10 people.

@dokyc rpynma - psa Jojeid, coOuparoluxcs BMecTe, Oiarojgaps HaJTU4HIO
O0IIEero OompiTa B MPOIJIOM, OJAWHAKOBBIM IPEANOCHUIKAM B IMPOLUIOM U HAIWYHIO
OTIPEICNIEHHOTO OTbITa, CBA3AHHOTO C AKCIIPECC OLIEHKOW. DTO HE O3HAYaeT, YTO JIIOJIU B
¢dokyc rpymnme OyayT 3HaTh APYyT APYyra, XOTs ATO TOKE BO3MOXKHO. DOKyC rpymma 3To He
TO 3Ke, 4YTo TrpymmnoBoe oOcyxaeHue. llpu rpynmoBoM O0OCYXIEHHH TaKXe €cTb
UCCIIeIoBaTeNb, 3aJalOIUMi TpyNHme  psii BOMPOCOB, HO YYAaCTHUKH JAlOT OTBETHI
WHIUBHyanbHO. B dokyc rpymnmax mrozeit moOyXaaroT K 00CYKISHUIO B UCCIICIOBAHUIO
npobaem Mexay coboi. MccnenoBaTeny HCIONB3YIOT 3TO 00CYKIECHHE JUIS MOJTy4eHUs
JIaHHbIX. DOKYC TPYIIBI MAICHBKHE U OOBIYHO COCTOSIT MAKCUMYM U3 6-10 yenoBexk.

What is a focus group useful for?
Yem nmosie3na ¢gokyc rpynmna?

Focus groups are good for collecting information quickly. A focus group will
often arrive at an agreement or consensus about an issue through group discussion. At an
early stage of the rapid assessment a focus group can be used for:
dokyc Tpymnma MpeAcTaBIseT coO0H XOpPOIIHMK pecypc UIsl OCYHIECTBIEHHUS OBICTPOTO
coopa nanHbx. DoKyc rpymmna B XoJe AUCKYCCHH YacTO MPUXOAMT K ONPEIACICHHOMY
COTJIAILIEHUIO MM KOHCEHCYCYy B OTHOULIEHMM OIpeAeNieHHBbIX BompocoB. Ha pawmneti
CTaJUH MPOBEACHUS IKCIPECC OLIEHKH, (POKYC TPYIITY MOKHO UCTIOIb30BATH JIJIS:

e Discovering opinions, information, and behaviours that the rapid assessment team
may not know much about, that existing data do not address, issues that had not
been considered by the researcher
Generating hypotheses and ideas, and new directions for research
Providing detail about issues that might not get uncovered in any other way

® UCCIIeZIOBAaHUS] MHEHUI U NIOBEJEHUS, KOTOPBIE MOTYT ObITh MAJIOM3BECTHBI IPYyIIIE,
3aHUMAIOIIEHCS IPOBEICHUEM IKCIIPECC OIICHKH; KOTOPHIE HE OCBEIICHEI B
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CYLIECTBYIOIINX JaHHBIX; UCCIEAOBAHMS MTPOOJIEM, HE pacCCMAaTPHUBAEMBIX
HCCIIEIOBATENIEM PAHEE

® TEGHEPUPOBAHUS TMIOTE3 U UJCH, Oy yIIMX KIIOUEBbIX MHPOPMAHTOB U HOBBIX
HaNpaBJICHUH B 00JACTHU UCCIIETOBAHUS

® [IpPEeJOCTaBJICHUA JETAIbHOM MH(OpMAIMK 110 BOIIPOCAM, KOTOPYIO HEJb3sI TOIYYHUTh
HUKAKUM JIpYyTHMM CIIOCOO0OM

During the middle period of the rapid assessment a focus group may be used for:

e Validating, triangulating, and crosschecking findings from other data and
hypotheses. Participants can be asked about a particular issue and their responses
compared with other data sources

e Exploring further what the group feels about a topic. Changes in opinion and
attitude could be recorded and possibly related to wider external factors

B xone npomescymounoeo 3rana skcrpecc OIeHKH, (OKYC TPYIITy MOXKHO HCIIOJIb30BaTh
B CJICAYIOLIMX MOMEHTAX:

e (OO060CHOBaHHBIE U MIEPEKPECTHBIE CBEICHUS, MOIyYEHHBIC U3 IPYTUX UCTOYHHKOB.
Y4acTHUKOB MOKHO CHPAIIMBaTh O KOHKPETHOW MPOOJIEME U X OTBETHI MOXKHO
CpaBHUBATh C APYTUMH UCTOYHUKAMHU JAHHBIX

e JlanpHelilee HCCIeIOBAaHUE HACTPOCHUN TPYMIBI OTHOCHTENBHO OOCYKIACHUS
OIpeNIeNIEHHbIX TeM. V3MeHeHHe MHEHWH M OTHOIIEHUS KacaTeIbHO TOro, YTO
SBIISICTCS COCTABJISIOIIMM PHUCKOBAaHHOTO TOBEACHHUSA. BO3MOXKHO, B pe3ylbTare
3TO MNpHUBEAET K BBIBOJLY, YTO HMPUYMHON €ro SBIAIOTCS IIUPOKUE BHEIIHNE
(baxTopBbI.

Definition

Validation is a way of checking whether two sources of data are in agreement and
assessing differences. For example, a focus group of police officers might conclude that
few heroin users are arrested, and arrest data might show that many heroin users were
arrested. This contradiction can be explored in a focus group in order to understand why
the two sources differ.

Onpeodenenue

Patuduxanmsa crnocod mpoBEepKH COOTBETCTBHS JABYX HUCTOYHHKOB JAHHBIX U OLEHKHU
pasnmuuuii. Hanmpumep, Gokyc rpyrmnmna MUTHIEHCKIX MOXKET MPUUTH K 3aKITIOYCHHUIO YTO
apECTOBBIBAIOT HE3HAYMTEIIFHOEC KOJIMYECTBO TOTpEOWTENel TepouHa, a IaHHBIE 10
apectaM MOTYT IMOKa3bIBaTh YTO OBLIM apeCTOBAHO MHOTO MOTpeOHTeNei reponHa. 1o
MPOTHBOPEYHE MOXXHO MPOAHAIM3HPOBATh B (OKYC TpPYMIE C IENbI0 MOHAThH, MOYEMY
pa3auyaroTcs JBa UICTOYHMKA.

Module III — Focus Groups — Training Materials — page9
June 20, 2005




At the concluding stage of the rapid assessment focus groups may be used for:

Validating and cross-checking findings from other methods

Assessing the representativeness of emerging findings. A focus group could be
held in an area outside of the original study with groups of a similar composition
and the results compared

Judgement of the reaction of selected groups to suggested interventions arising
from the rapid assessment. Participants may be able to identify cultural obstacles,
problems and issues.

Ha 3akmiouumensnom 3Tame TPOBEAEHUs SKCHpPECC OIEHKH, (HOKyc TpyIIy MOXKHO
UCIIOJIb30BAaTh JJIA:

OO0CHOBaHHBIX U MEPEKPECTHBIX CBEACHUHN U3 IPYTHX METOIUK

OneHkn penpe3eHTaTUBHOCTH BO3HUKAOMMX pe3yipTaToB. dokyc rpynmy
MOXHO  TNpOBOJUTb, HE 3arTparuBas IpeIBAPUTEIILHOE  HCCJEI0BaHUE,
IPOBOJUMOE C MOJOOHBIMH [0 COCTaBy TIpyHIaMH, a 3aTeM CpPaBHHUBATh
pe3yNIbTaThl

Peakuuu BBIOpaHHBIX TPyNI Ha NPEJIOKEHHbIE WHTEPBEHLIUHU, SBISIOLIHECS
pe3yJabTaTOM OKCHPECC OIECHKU. YYAaCTHUKM MOTYT OBITh B COCTOSHHH
OTIPEACTUTh KYJIbTypHbIE MPENSATCTBUS, MPOOIEMBbI U Pa3HOIJIACHS.

What are the advantages and disadvantages of focus groups?
KakoBbl npenmyiiecTBa u HexocTaTku Gokyc rpynn?

Strengths of focus groups
Ipeumywecmesa ¢poxkyc epynnoi

Focus groups:
®DoKyC rpynibl:

Can produce a lot of information more quickly and at less cost than individual
interviews

Are useful for identifying and exploring beliefs, attitudes and behaviours

Are useful for identifying questions for individual interviews

Can indicate the range of beliefs, ideas or opinions in a community

e MoryT B TeueHHE KOPOTKOI'O MEpHO/ia MPEIOCTaBUTh MHOTO MH(OpMAIHK, ObICTpee
U C MCHBIIITUMHA 3anaTaMI/I, qgcM HpI/I HpOBe,I[eHI/II/I I/IH,I[I/IBI/II[yaJ'IBHBIX I/IHTCpBBIO

o [lone3HsbI 151 ONIPEICIICHUS M UCCIICAOBAHMS YOEKICHNH, OTHOIIICHUH 1 TIOBEICHHUS
[Tosne3HbI A5 ONIPEACICHIS BOIIPOCOB ISl HHINBHIYalbHBIX HHTEPBHIO

e MoryT BBISBIATh PA3JIMYHbIC YOCKICHUS, WIACH WIM MHEHHS, CYIICCTBYIOIIUC B
cooO1ecTBe

Weaknesses of focus groups
Heoocmamku ¢oxyc epynn

Module III — Focus Groups — Training Materials — page 10
June 20, 2005



e Group dynamics can influence who speaks and what they say. Participants who
are uncomfortable with speaking in groups are at a disadvantage.

e The number of questions that can be addressed is smaller than in individual
interviews

e [t is hard to facilitate a focus group. It is important to know how to manage the
group so that all participants are able to share their views.

e Taking good notes during focus group discussions is difficult, and transcribing
from tape recordings is time consuming and costly

o Researcher has less control over discussion’s flow (compared to the individual
interview)

e Focus groups can only represent the opinions of the people in the group and
cannot give information about the opinions of the whole community.

JluHaMuKa rpynmnbl U CTPYKTYPBl BJIACTH MOTYT BIUSTH Ha TO, KTO TOBOPHUT M 4YTO

TOBOPSIT

KonmgecTBo BOIPOCOB, KOTOPBIE MOXHO OOCYIUTh, MEHBIIE YeM TPHU MPOBEICHUH

WH/IMBUYalbHBIX UHTEPBBIO

ITpoBenenue ¢okyc rpymnmsl TpeOyeT CyLIeCTBEHHBIX HAaBBIKOB. Ba)xHO 3HaTh, Kak

YOPaBJIATh TPYNIOW TakuM 00pa3oM, YTOOBI BCE YYACTHHKH MOTIIM IOJEIUTHCS

CBOMMHU MBICIISIMU.

JlocTaTouHO TsKENOo AenaTh Kakhe-TO 3aMETKH B XO/€ AUCKYCCHH (POKYyC TPYMIIBL, a

pacmdpoBsIBaHNEe MarHUTO(QOHHBIX 3aIHCEH — ATO 3aTpaTa OOJBIIOTO KOJMYECTBA

BPEMEHU U PECYPCOB

HccnenoBaTenss B MEHBIIEH CTEIIEHH KOHTPOJIUPYET X0/ AUCKYCCHH (TI0 CPaBHEHHUIO

C MHMBHTy aJIbHBIM HHTEPBBIO)

@oxkyc rpynmnsl MOTYT TOJIBKO MPEACTaBUTh MHEHMS JIOJEH B IpyIIe U HE MOTYT

NPEJCTaBUTh MH(OPMAIIMIO O MHEHHUSAX BCErO COOOIIECTRA.
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Step 2: Identify appropriate focus group participants
Illar 2: BeisiBJIeHME COOTBETCTBYKOIIMX YYACTHUKOB
(poxyc rpynnsl

Which participants should be included in a focus group?
Koro u3 yuacTHHUKOB cjieyeT BKIKYUTH B pokyc rpynmy?

There will be three focus groups, each consisting of six to ten participants. The
first group will consist of law enforcement personnel; the second, of risk interventionists
such as outreach workers, public health providers, harm reductionists and the like; and
the third, of drug treatment providers and clinicians treating drug users.

Byner tpu dokyc rpynmsl, Kakaas COCTOSIIAS U3 MIECTH - JSCSITH YYaCTHHKOB. B
MEPBYIO TPYMIY BOWIET MEPCOHAN MPABOOXPAHUETENBHBIX OPTaHOB; BO BTOPYIO - JIIOJIH,
3aHUMAIOIINECs] BHEIPCHUEM WHTEPBCHIIMA TaKWe KaK ayTpud paOOTHUKH, PaOOTHUKH
3/IpaBOOXpPAHEHUS, MPOTPaMM CHIDKEHHUS Bpela U T.I.; B TPETHIO TPYMITY BONAYT JIIOMH,
MIPEOCTABIISIONINE YCIYTH B 00JAaCTH JICUEHUS] HAPKO3aBHCUMOCTH M BpayH, Jiedalue
noTpeduTeneii HAPKOTHUKOB.

Focus groups cannot be used to generalise about the reaction or behaviour of an
entire population. Therefore, the simplest method for selecting participants is choosing
individuals you think will provide the most useful information. This is known as
purposive sampling. The general rule for selecting such participants is that they should be
reasonably homogeneous.

@okyc rpymnmbl HENb3sl MCIOJB30BATh U TOTO, YTOOBI JIENaTh OIpeeIeHHbIC
BBIBOJIbl OTHOCHUTEJIBHO pEaKIMM WM TOBEACHUs Bcero HaceneHus. CienoBaTesbHO,
caMblil MPOCTON METOJ NPHU BBISBICHUM YYAaCTHUKOB - OTOOp JIIOAEH, KOTOpBIE, KaK BaM
KaXeTCsl, B COCTOSIHUM TPEIOCTAaBUTh HamOosiee moJie3Hyr uHpopmanuo. [TogoOHbIi
MOJIXO/I U3BECTEH KakK yeneycmpemieHnvii omoop. OOLMM NPaBUIOM NPH MOA0OHOM
MeTozie 0TOOpa Y4aCTHUKOB BBICTYIAET TO, YTO OHU JIOJIKHBI ObITh 20MO2EHHbI.

Definition
Onpeoenenue

Homogeneous - a common characteristic, experience, or expertise. Examples of
homogeneous focus groups include: a group of young drug injectors; a collection of law
enforcement personnel; or staff from an STD clinic.

T'omocennviti — o0mas OCOOCHHOCTb, OMBIT MM KommeTeHuus. Cpeay MpHUMEpoB
TOMOTEHHBIX (POKYC TPYII: TPYIIa MOJOIBIX MOTpeduTenell HApKOTHKOB; MEPCOHAI
NPAaBOOXPAHUTENBHBIX OPTaHOB; WM MEPCOHA KJIMHHUK, B KOTOPBIX IPOBOANTCS JICUCHUE
3111
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This can be difficult. Individuals who are similar in some respects have very different
backgrounds. This could restrict the range of the discussion.

DTO MOXET OKa3aThCs 3aTPYIHUTEIBHBIM. Y JIIOJIEH, B ONPEACICHHON CTENEHU MTOX0KHX,
MOTYT OBITh pa3INYHble UCTOKU. DTO MOKET OTPAaHUYUTH KPYT Oecebl.

Example
Ilpumep

Law enforcement officers who work on the street may be very different from higher-level
police. One difference is that street officers may differentially enforce the law or have
other informal practices. Front-line police may be very reluctant to admit to these
practices in front of their supervisors. Researchers will want to consider occupational
roles as part of preparing for the focus group.

PaboTHHMKM TPaBOOXPAHUTENIHBIX OPraHOB, pabOTalOIIKE HA YJIUIE, MOTYT OTJIMYAThCS OT
MIUIMIENHCKUX BBICOKOrO paHra. OxHO W3 OTIMYMH 3aKIOYaeTcs B TOM, 4YTO
MUIMLEickre, padoTaroliie Ha yJMLEe, MOTYT HCIOJIb30BaTh AuddepeHInpoBaHHbII
HOJXO0J B MIPUMEHEHHH 3aKOHOB WJIM OCYIIECTBIATH APYrHe HEO(pHUIUAIbHbIE IEHCTBHS.
Mununeiickue TUHUKA (POHTA MOXKET O4YE€Hb HEOXOTHO MPHU3HABATH 3TO B MPUCYTCTBUHU
CBOUX MHCIIEKTOPOB. MccnenoBarenu B Ka4ecTBE MOATOTOBKU K (OKYC IpyTIe 3aXOTAT
B3BECUTH MPO(PECCHOHANBHBIE POJIH.

The researcher has to consider how homogenous focus groups need to be. An
awareness of an individuals’ background will allow appropriate groups to be assembled.
For example, groups may be assembled on the basis of what type of work a participant
does, with attention to diversity within each group, making sure that women or important
minorities are represented. However, such organisation may not always be possible.

HccnenoBaTento HEOOXOAMMO MOAYMAaTh HACKOIBKO (POKYyC TpyHMbl JOTKHBI
ObITh TOMOTeHHBI. [lOHMMaHWE WHIUBUIAYATBHBIX TMPEANOCHUIOK TO3BOJIUT COOpaTh
COOTBETCTBYIOIIME Trpynnbel. Hampumep, rpynmsl MOXHO mono0paTb 1O poIy
NEeSTeNbHOCTH, YYHUTHIBAsS pa3HOOOpa3we BHYTPU KaXJAOW TPYNIbl, TapaHTHPYS
MPUCYTCTBUE JKEHIIUH WM Ba)XXHBIX MEHBIIMHCTB. OpHako mMomoOHas opraHu3anus
MO>KET OBITh HE BCEr/la BO3MOXKHA.

During a rapid assessment, you may come across a number of individuals who
were not previously available for questioning, or resource constraints may mean that a
researcher does not have the time to interview participants individually. In such cases,
spontaneous focus groups can be held with groups of people. If this happens it may be
useful to bear the following in mind:

Bo Bpems npoBeieHHst 3KCIPecc OLIEHKH, Bbl MOKETE CTOJIKHYTHCS C PAOM JIIOJEH, ¢
KOTOPBIMH HE OBLJIO TPOBEACHO IPEABAPUTEIBHBIX Oecel, WIH K€ OrpaHUYCHHBIC
pecypchl MOTYT BBUIMBAThCSl B HEXBAaTKYy BpPEMEHHM Yy HCCIEAOBATeNs Ui MPOBEACHUS
Oecenpl C KaXIbIM M3 YYAaCTHUKOB WHAMBHIyaJIbHO. B Takux chmydasx, MOXKHO
¢dbopMupoBath (pokyc Ipynnbl CHOHTAHHO WJIM JAJIsl JAHHOTO KOHKpETHOro ciydvas. Eciou
3TO MPOUCXOUT, CIEAYET YUUTHIBAThH CIEAYIOIIee:
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¢ You may wish to exclude individuals from the focus group who are likely to
obstruct the flow of the discussion or even disrupt discussion

¢ You may wish to conduct the focus group with a non-homogenous set of
individuals. Here, good moderator skills are required. If acceptable, you should
tape record the discussion. This will allow you to concentrate on the issues being
discussed.

e If necessary, identify the most important participants and choose to conduct
individual interviews instead. Attempt to arrange to talk with other individuals at
a later time.

e VY Bac MOXET MOSIBUTHCSA >KEIaHHWE HCKIIOYUTh Jojed u3 (okyc rpymm, H3-3a
KOTOPBIX €CTh BEPOATHOCTH HAIPSKEHHOTO MPOTEKaHUsI OOCYKICHUS WIIN JaXKe €ro
IpepbIBaHUE.

e Brbl MoxeTe 3aX0TeTh MpOBeCTH (OKYC IPYIIy ¢ HETOMOTEHHBIMH JIOABMU. B 3TOM
ciy4ae, MOTpeOyIOTCS XOpoIIue HaBbIKM MozepaTopa. [Ipy BO3MOXKHOCTH, MOXHO
3amucarb 00CyXIeHHE Ha IUIEHKY. DTO MO3BOJIUT BaM KOHIICHTPHPOBATHCS BO BPEMs
BCTPEYH HAa 00CYXKIAEMBIX ITPoOIIeMax.

e B cayuyae HeoOXOJUMOCTH, MOXKHO BBISIBUTH HambOojee BaKHBIX YYaCTHHKOB U
NPOBECTH € HUMHM WHAMBHIyajbHbIE Oecenpl. HemMHOro mosxe mombITaliTeCh
YCTPOUTH Pa3roBOp U C APYTHUMH JIHOJbMHU.

You can fill in the attached form to track potential focus group participants.
JLiist BBISIBIEHUS OTEHIMABHBIX YYaCTHUKOB ()OKYC TPYIITBI MOKHO 3aMOJTHUTh
MIPUIIOKEHHYIO (hopmy.
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Step 3: Recruit Focus Group Participants
Ilar 3: Ha0op y4acTHUKOB (POKYC IpPyNIbI

How to organize a focus group
Kak opranmsoBarts ¢okyc rpynmy

Think creatively about how to recruit members. For this assessment there will be

three focus groups, each consisting of six to ten participants. The first group will consist
of law enforcement personnel; the second, of risk interventionists such as outreach
workers, public health providers, harm reductionists and the like; and the third, of drug
treatment providers and clinicians treating drug users.
[Tomymaiite, KOro M Kak MOXHO HCIIOJB30BaTh IJis MpuBiedeHUs moaeil. s stou
olleHKH OyaeT Tpu (POKyC TpyNIIbl, KaXaast COCTOAIIAs U3 IIECTH - IeCATH YYaCTHUKOB. B
MEPBYIO TPYMITY BOWIET NEpCOHAN MPAaBOOXPAHUETENBHBIX OPTaHOB; BO BTOPYIO - JIIOJIH,
3aHUMAIOIIMECs] BHEIPEHUEM WHTEPBEHIMA TaKWe KaKk ayTpud paOOTHUKH, PaOOTHUKH
3/IpaBOOXpAHEHUs], POTPaMM CHIKEHUS Bpela U T.I.; B TPEThIO TPYMILy BONAYT JIIOJH,
MPEIOCTABIISIONINE YCIYTH B O0JIACTH JICYCHHS] HAPKO3aBUCHMOCTH W BpauH, JieHallue
noTpeduTeneit HAPKOTHUKOB.

Recommendations for focus group members should be solicited from the CAB.
In addition, researchers may wish to do their own recruiting of focus group members who
may be part of organizations not known to the CAB members. Every effort should be
made to recruit people who will have a diversity of opinion.

3a pexkoMmeHmammsMu s (GoKyc Tpynm ciemyer oOpatuthess k. MPI. B
JIOTIOJTHEHUE, UCCIIEA0BAaTEeNId MOTYT CaMM MOA00paTh YYAaCTHHUKOB JUIs (POKYC TPYIIIHI,
KOTOpBIE BO3MOKHO SIBJISIIOTCSI MPEACTABUTEISIMH OpraHHU3alfii, HEM3BECTHBIX YJIEHAM
MPT". Heo6Xx01uMO MPUIIOKHUTH BCE YCUIIHS Ul TOTO, YTOOBI HAOPATH JIOJEH ¢ pa3HBIMU
B3TJISAAMH.

Example
Ipumep

The CAB may only recommend police officers that are considered “good”
representatives of the department. The researcher could ask a recommended police
officer to recommend someone in the Department “who is different from you”. He may
select someone with a different approach to policing, enforcement, a woman, or someone
who differs in another way. Using this method, sometimes called “snowball sampling”,
can produce focus groups that are relatively homogenous, but where members may
represent different points of view.

MPI" MOXET TOJIBKO MOPEKOMEHJ0BATh pAOOTHUKOB MUJIMIIMU, KOTOPBIX CUUTAET
«XOpOIIMMW» TIPEICTABUTEISIMH JlenapTamMenTa. VcciemoBarenb MOXKET MOMPOCUTH
pPEKOMEHAyeMOro  pa0OTHMKAa  MWIMLIKMM  T[OPEKOMEHJIOBAaTh  KOro-HUOyAb U3
JIeTIapTaMeHTa, «KTO HEe TaKoi Kak BbI». OH MOXET BbIOpAaTh KOTO-HUOYAb C OTIMYHBIM
OT €ro MOAXO0JOM K OXpaHe OOIIECTBEHHOI'O MOps/IKA, IPUMEHEHUs 3aKOHOB, KEHIIMHY
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WIH KOro-nmmbo, KTO B YEM-TO APYroM OTIUYAeTCs OT Hero. [IpuMeHeHHne Takoro
MOJIX0J1a, MHOTJ]a HA3bIBAEMOT'0 «OTOOp MO THUIYy CHEKHOTO KOMa», MOXET MPHUBECTH K
HaO0oOpy ¢OKyC Tpynmbl, KOTOpas OTHOCHTEIHLHO TOMOTEHHAa, HO WIEHBI KOTOPOM
MIPEJICTaBISIOT pa3ianyHbIe TOYKHU 3peHusl.

Once you have decided who should attend the focus group those participants need
to be informed about it. Recruitment should begin as early as possible to allow potential
candidates who decline to participate to be replaced. Potential focus group candidates
should be told:

[Tocne ToOro, Kak BbI OMPEACTUINCH C TEM, KTO JOHKEH BXOJIUTH B COCTaB (hOKYC
TPYMIbI, YYaCTHUKOB HEOOXOIUMO TIIOCTaBUTh 00 OSTOM B M3BECTHOCTh. Habop
HEoOXOJUMO HAuMHATh KaK MOXXHO paHbllle, YTOOBI MOXHO OBLIO 3aMECTUTh
OTKAa3aBIIUXCSl YYACTHUKOB. Y YaCTHUKAM HEOOXOMMO COOOIINTE:

e Why they have been recruited, the topic that you wish to discuss and how many
people are likely to be in the group. You may also mention the importance of that
person’s contribution to the success of the rapid assessment

e Where, and on what date, the focus group will take place, the time participants
should arrive and how long it will take

e Of any incentives offered to encourage people to take part. These may include
gifts, money, or refreshments. Check local knowledge to find out what incentives
are acceptable, desirable and appropriate. This may vary according to local
customs and the time of the year.

e [louemy oHHM OBUTM TIPHUBIICYCHBI; OCBETHTH ISl HUX TEMY, KOTOPYIO BBI XOTHTE
00CyIUTh M COOOIINUTH KOJIUYECTBO JIIOJIEH B rpyIe. Bel MoxeTe Takke yIoMsSHYTh

0 BaXHOCTH BKJIaJla 3TOTO YeJIOBEKa B MPOIECC YCIEIIHOTO MPOBEACHUS KCIIpecc

OLICHKH

e ['1e u korma OyayT MPOBOJIUTCS BCTpeur (POKyC TPyMIl, BpeMs MPUOBITHS yUaCTHUKOB

U JUTUTENILHOCTh BCTPEY

e O moOBIX TpeIaraeéMbeIX CTUMYJax s Jroaed. OHM MOTYT BKIIIOYATh IOJAPKH,

JIeHbId, WM mnuTaHue. [IpoBepbTe 3HAHMA, YTOOBI BBIICHUTH KaKW€ CTHUMYJIBI

SIBIIIIOTCS TIPUEMJIIEMBIMH, KEJIaTEeIbHBIMU U PUMEHUMBIMUA. OHU MOTYT MEHSTHCS B

3aBHCHMOCTH OT MECTHBIX 00ObIYaeB U BPEMEHH rojia.
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Step 4: Coordinate focus group logistics
Ilar 4: KoopauHupoBaHue MaTepHaJIbHO-
TEXHUYECKOro odecnevyeHus s Goxyc rpynn

Secure a location
MecTto npoBeaeHust

You should record a contact address and phone number for participants as this
allows notice to be given if arrangements change. Regular contact should be maintained
with participants if a focus group is organised for the near future. Remind individuals at
regular intervals that the focus group is ‘a week away’, ‘in 3 days time’, ‘tomorrow’, or
‘today at 3:00pm’.

Crnenyer 3amucaTh KOHTaKTHBIA agpec W TeIePOH YYaCTHHKOB, JUISI TOTO YTOOBI
pH HEOOXOAUMOCTH MPOUH(POPMUPOBATEH UX 00 U3MeHeHusX. Ecnu B Gnmkaiiiiee Bpemst
TUTAHUPYETCS MPOBeJeHNE (HOKYC TPYNIBI, ¢ YIaCTHUKAMH HEOOXOIMMO TOJICPKUBATH
MIOCTOSIHHYIO CBsi3b. Uepe3 ompeneneHHbl MepuoJi HaloOMHUHAWTEe, 4yTo BCTpeda (okyc
TPYTIIIBI COCTOUTCS «4epe3 HeeIo», «9epe3 3 AH», «3aBTpay, WK «ceroans B 15:00».

Although focus groups may be conducted in any location that facilitates
discussion and encourages participants to attend (such as a health centre, a classroom or
just under a tree), careful attention should be given to the following:

Xota BcTpedy (HOKyC Tpynmbl MOKHO TPOBOIHMTH B JIFOOOM MECTE, KOTOpPOE
MOXKET O0eCcleuuTh ONarompusiTHyr0 Uil OOIeHHs OOCTaHOBKY U BBI3BIBATH Y
YYaCTHHKOB JXKeJIaHHE B JaJbHEHIIEM MPUHUMATh y4acTHe BO BCTpedax (Hamp., HEHTPHI
3JI0POBbS, KJIIACCHBIE KOMHATBI WJIM MPOCTO MOA AEPEBOM), HEOOXOIUMO YIENsATh 0coboe
BHUMAaHHE CIICAYIOUIM MOMEHTaM:

e The location should be as neutral, free of interruptions (such as telephone calls,
other members of staff) and comfortable for participants as possible. This could
include hiring a local school classroom or relocating from a busy town square to a
quieter side street. It is probably a good idea not to hold the focus group in the
offices of a participant unless you can conduct the group after working hours
when the staff has gone home.

e The location should be accessible — participants should be able to find and get to
the site easily.

e The location needs to be private. In pursuing topics, which may be culturally
“delicate”, it may be preferable to hold the group in a discrete location.

e Mecro BcTpeud JOMKHO OBITh MO BO3MOXXHOCTH MAaKCHUMYM  HeUmpaibHbIM,
€80000HbIM 0m npepviearull (TenedOHHbIE 3BOHKH, IPYTUE COTPYIHUKH) U YOOOHbIM
IUISL yYaCTHUKOB. DTO MOXKET OBITh apeH/Ia KJIIACCHOH KOMHATBI B MECTHOM IIKOJIC HJITH
nepeMelleHue W3 IIYMHOTO TOpPOJACKOW IUom@aau B Oojee THXHUM mepeyliok.
Bo3MokHO Xopomasi umess — He MpOoBOIUTH (POKyC rpymiy B opucax y4acTHHKOB,
€CIIU BBI JIEJIaeTE 3TO HE B TO BpeMsi, Korjaa pabounii JeHb 3aKOHUMWICS M TIEpCOpHAI
pasoIIesncs o JoMaM.

e Mecro mpoBeneHUsI BCTPEUYH JOIKHO OBITh 00CMYNHbIM — YYACTHUKHU JTOJIKHBI OBITH
B COCTOSIHUU JIETKO HAWTH €ro u 100parbes Tya.
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e UHorma mecTo mpoBeneHUs IOMKHO ObITh uacmuuim. llpu o0OcyXIeHuu Tem,
KOTOpbIE MOTYT OBITh JCIUKATHBIMH B KyJIbTYPHOM IUIaHE, MOXET OBITh
MPENOYTUTENbHEE TPOBOAUTH (POKYC TPYyMITy B AUCKPETHOM MECTE.

Module III — Focus Groups — Training Materials — page 18
June 20, 2005



Step 5: Review Your Topic Guide
lar 5: IlepecMoOTp TeMATHYECKOI0 PYKOBOACTBA

The topic guide in the training materials section contains a list of questions that
will be addressed within the focus group. It is best to prepare this guide in advance to
keep the conversation on track. This is important, as participants can lose interest in a
discussion where a researcher is poorly prepared, disorganised or unconfident. The
research team should all become familiar with this topic guide. Practicing moderating
and using the topic guide in advance with a group of friends can be very useful.

Temamuueckoe pykosoocmeo (Paznen «TpeHHMHroBble MaTepUalbD») CONEPIKUT
CIIMCOK BONPOCOB, KOTOpBIE OyQyT MOAHUMAThCA Ha BCTpedax ¢okyc rpymnm. Jlyudre
BCEro MOATOTOBUTH MOJ00HOE PYKOBOJCTBO 3apaHee, YTOObl ObITh TOTOBBIM MOCTOSIHHO
MOJICP)KUBATh PAa3rOBOP. OTO BaXKHO, MOCKOJIbKY, B CIydyae IUIOXOM MOATOTOBKH,
HEOPraHM30BAHHOCTU WM HEYBEPEHHOCTH HCCIIENI0BaTENsl, YYACTHUKUA MOTYT MOTEPATh
uHTepec K oOcyxzaeHuto. C 3TUM TeMaTUYECKHMM pYKOBOJACTBOM JIOJDKHA OBITh
O3HAKOMJIEHA BCSl HccienoBarenbekas rpynmna. IlongesHsIM MoOXkeT ObIThb INpakTHKa
MOJICPUPOBAHUS MJTH UCIIOJIB30BAHUS TEMATHYECKOTO PYKOBOJCTBA C TPYIIION JIpY3€eH.
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Step 6: Define role of focus group moderator
Ilar 6: Onpenesienne poJju moaeparopa (poOKyC rpyninbl

Running a focus group is a skilled task.
PykxoBozacTBo okyc rpynmoit — 3To 3a1aqa, TpeOyromiast HABBIKOB U YMEHHS.

The moderator must be able to control and mediate discussion between a number
of individuals, focusing and maintaining their attention on issues relevant to the rapid
assessment. Discussion not directly related to the rapid assessment should be kept to a
minimum. However, relevant discussion should be encouraged and moderators need to
make sure that one or two individuals do not dominate the focus group. This task may be
best accomplished by someone with experience of qualitative research, facilitating public
debates and meetings, or from a background in journalism.

Mopepatop AOMKEH OBITh B COCTOSTHUU JTOOMTHCS OOCYXKIEHHUS M JACP)KATh 3TOT
npolecc IMoJ KOHTPOJEM, COCpEelOoTayuBas M IOAJCPKHBas BHUMaHUE YYaCTHUKOB
oOcyxaeHus Ha IpoOIemMax, Kacaroluxcs 3Kkcnpecc oneHku. OOCyxKaeHue, He CBI3aHHOE
HETOCPEJICTBEHHO C HKCIPECC OLIEHKOM, TOHKHO OBITh CBENIEHO 10 MUHUMYMa. OHaKo,
oOcy>kJieHHe, OTHOCsIIeecs K Jeny, HeOOXOAUMO MOOIIPSTh, a MOAEPATOPHI JOKHBI
CIIEZIUTH 33 TeM, YTOObI TOT WJIM WHOU YeJIOBEK HE JOMHHUpPOBaI B (pokyc rpymme. ITy
3aaqy JIydllle BCETO MOJKET BBIIOJHUTH YEJNOBEK, HMEIOIIUN OMBIT IMPOBEICHUS
Ka4yeCTBEHHOI'O HCCIICJIOBAHMs, MPOBEACHUS OOILECTBEHHBIX /1e0aToB WM BCTpEY, WU
MMEIOIIUX OTMBIT )KYPHAJUCTCKOM 1eATEIbHOCTH.

It is useful to have an additional note-taker or observer. The note-taker does not
moderate or participate in the focus group. The note-taker takes notes on how the
participants were acting, emotional cues they may give, and any other observations that
may help later, when the tape is examined. They are able to observe and record
information that the moderator could overlook.

He mioxo umeTh NOMOTHUTENHHOTO HAOMIOAATENS WM YelOBEKa, KOTOPHIN Obl
Jenall OINpeJesieHHbIE 3amucu. YenoBeK, NeNalonuid 3aMeTKH HE MOJICpUPYET M He
ydactByeT B (okyc rpynme. OH Jenaer 3alucud O TOM, KaK YYacTHHUKH padoTranu, 00
AMOIMOHAIBHBIX PEIUTUKAX, H (PUKCHPYET JOOBIC APyTrue HAOIIOICHUS, KOTOPBIE MOTYT
MOMOYh B JalbHEWIEM, NMpU H3yYeHUW aynuo 3amuceil. OHM MOTYT YJIOBUTH U
3auKCUpoOBaTH MHPOPMAITUIO, KOTOPYIO BO3MOXHO MTPOITYCTHII MOJIEPATOP.
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Step 7: Moderate the Focus Group
Ilar 7: MoaepupoBanue GpoKyc rpynibl

Asking questions
Bonpocsl

A moderator must have control of the group. High control is good when you
have a strong agenda or need confirmation of previous findings. Low control is good for
exploration of new questions. In these focus groups, we have specific topics to focus on,
so the moderator should exercise high control over the group, always referring the topic
guide to direct conversations.

MogepaTop JOJKEH KOHTpOJIUpoBaTh (oKyc Tpymniy. BbIcOkuili ypoBeHb
KOHTpPOJISI HEOOXOAMM B cCllydae, KOrJla y Bac €CTh IUIaH AEMCTBHM MM KOTJa BaMm
HEO0OXOUMO  TOATBEPAHWTH NPEbIAyIINe pe3ynbTarhl. HU3Kuii ypoBeHBb KOHTPOJS
npUeMJieM MpU M3yYeHHWH HOBBIX BOMpocoB. B maHHbIX (oOKyc rpymmax, y Hac ecTh
KOHKPETHBIE TEMBbl, Ha KOTOPHIX HEOOXOAMMO COCPEIOTOYUTh BHUMAHHE, MOITOMY
MOJIepaTopy HEOOXOAMMO HMMETh BBICOKMH YPOBEHb KOHTPOJIS HaJ TPYNNOH, W A
TUIABHOTO MPOTEKaHMs OeceIbl HeMPEMEHHO UCIIOIb30BaTh TEMATHYECKOE PYKOBOJICTBO.

Avoid asking leading or opinionated questions. You can ask spontaneous
questions, but if a participant gets off topic, you can focus the group by going on to the
next question from the topic guide.

N3beraiite 3amaBaTh AMPEKTHBHBIC WM IMOBEPXHOCTHBIE BOIMPOCHL. MOXHO
3a/laBaTh CIIOHTAHHBIE BOMPOCHI, HO €CITM TeMa BBIXOJIUT 3a MPEAENbl 00CYKAAEMOTO,
ClieqyeT BepHYTbCA K IMpeIMeTy pasroBopa, 3aJlaB CIEIyIONIMi BOIpoCc U3
TEMaTU4YEeCKOT0 PYKOBOJICTBA.

Examples
Ilpumepur
Leading or judgmental questions
JINpEKTUBHBIE WM TIOBEPXHOCTHBIE BOTIPOCHI

"Everyone here would agree that drugs are bad, correct?"
«Bce 31ech cornacsarcs ¢ TeM, YTO HAPKOTUKH 3TO TUI0XO, IPABUIBHO?)

= Better way: How do people feel about drugs?
= Jlyume cripocuth: Kak 10141 OTHOCSTCS K HAPKOTHKAM?

"Do people think that sex workers are dirty?"
«CunTaroT 1 11014 pabOTHHKOB CEKC-OU3HECa HEIPUCTONHBIMU?»

= Better way: Tell me about sex workers.
= Jlyumie cripocuTh: Pacckaxute MHE 0 pabOTHHKaX cekc-On3Heca
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Probing
«IIpomynbiBaHHe»

Probing is the practice of eliciting good follow-up comments.
[TpomynsIBaHNE — MPAKTHKA W3BJICUYEHUS XOPOILINX MOCIETYIOIUX KOMMEHTapUEB.
A good probe:
Xoporiee uccienoBaHue (MPOIYTHIBAHUE)
e [s specific
e s connected to the discussion underway
e Can sometimes just be silence or waiting for more comments
e (an be a “listening response” — repeating what the speaker is saying so that the
speaker knows you are listening
e Is not a judgmental statement
Konkpernoe
Ces13aHO ¢ 00CYKICHHEM B TPOIIECCE Pa3padOTKH.
MosKkeT HHOTIa TPOMOTYATh WITH MTOI0KIATh JaTbHEUITNX KOMMEHTapUEB
MosxeT OBbITh «CIyIIAIOIIUMU OTBETaMU» - TOBTOPEHHE TOrO, YTO TOBOPHUT
YeJIOBEK U TaKMM 00pa3oM JaBaTh €My HOHATh YTO BbI CIIyILAETe.
e He nmoBepxHOCTHBIE CYXICHHS

Dealing with certain problem participants
Pa6ora ¢ onpenesieHHBIMU MPOOJIEMHBIMI YYACTHUKAMH

Y ou might experience the following personality types in your focus group, and you
should know how to deal with them.

IIpu pabGote B ¢okyc Tpymme, Bbl MOXKETE CTOJIKHYThCS C TPUBEICHHBIMU HIDKE
rpynmnamu JIMI, ¥ BaM He0OX0IMMO YMETh HAXOJAUTh C HUMH OOIINH S3BIK.

e Experts: people who must tell everyone everything they know
e Non-participants: people who remain quiet
e Limelight hogs: people who need attention and will talk louder than the other
participants
IKCNepPThI: JIOAU, KOTOPBIE 001CHbI TOBOPUTH BCEM O TOM, YTO UM M3BECTHO.
e He-yyacTHHKM: 101, KOTOpPBIE BEAYT ce0sl TUXO
BopoBbI HeHTpa BHUMAHUS: JIIOAU, HYX/IaIOLIHecs BO BHUMAaHUH U OYlyT TOBOPHUTH
rpomMue Jpyrux y4acTHUKOB

The three important periods in an initial focus group process are the:
Tpu Ba’kHBIX NepHOAa HA HAYAJIBHOM JTale NpoBeieHus poKyc rpynnbi:
e QGreeting, acquaintance-making period
e Either an “ice-breaker” or informal chatting period
e Focus group start-up and introduction period

° HpI/IBeTCTBI/Ie, nepruoa 3HakOMCTBaA

Module III — Focus Groups — Training Materials — page22
June 20, 2005



e [lepuon pacrannuBaHus Jba/HENPUHYKACHHBIX Oecen
e [lepuon Hauana paboTel (HOKyC IpyNIbl U BBEACHUS
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Ten steps to conducting a focus group:
JecsTh HIAroB Npu nNpoBeaeHuu GoKyc rpynnbi:

10.

. Arrive early at the location where the focus group is to take place.

. Arrange the location so that the group will sit in a loose circle. This allows everyone

to see and hear what is going on. The moderator should sit with the participants, but
note takers and any observers can sit anywhere outside the circle where they can hear
and that has a good view.

Ensure that the location is as quiet and as free of interruptions as possible. The tape
recorder should ideally have an external microphone to pick up individual voices.
You will also need extra batteries, tapes and labels. Test the recorder before the
session begins.

Welcome participants warmly and when assembled introduce yourself and any
assistants present. Explain why the focus group is taking place. Participants may
never have been to a focus group before, and you may need to outline what is
expected. Reassure members why people are taking notes, watching them and asking
for their consent to tape record the discussion. Stress the fact that anything said is
confidential.

Either use the introductions ice-breaker exercise or allow participants to briefly
introduce themselves to the group. This may be a good opportunity to test if the tape
recorder is working. Introduce the first topic slowly and coax participants into talking.
Participants should have informal nametags so that the moderator and others will
address them by name. This is useful to have on tape so that speakers can be
identified later.

Be a good listener and cultivate the habit of asking ‘why’ and ‘how’.

Summarise the discussion at appropriate points. You may wish to do this on a large
piece of paper taped to the wall so everyone can remember the points already
covered.

Refreshments and breaks may be required in longer focus groups. Find out what is
culturally appropriate beforehand. In some cultures people do not eat during specific
times of the year or day, or may not accept food from strangers.

When the focus group is finished, summarise the key issues and opinions and ask if
anyone has anything that they want to add.

At the end, thank participants and if you have not already done so, take down any
contact details. You may wish to contact them in the near future.
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1. [IpuensTe HA MecTO MpoBeaeHHUs (DOKYC TPYIIHI 3apaHee.

2. YcTpoWTe MeCTO BCTPEYHM TaKMM oO0pa3oM, 4YTOObI yYaCTHHKW TPYMIbl CHACITH B
CBOGOI[HOM KpyTe. ITO NO3BOJIHUT KaXXJ0MYy CJIbIIIATh U BUJACTH BCC IMPOHUCXOMANICC.
Mopnepatop AOMKEH CHUIAETh C YyYaCTHUKAMHM, a 4YEJIOBEK, Jelalollui 3aMEeTKu U
HaGHIOIIaTeJII/I MOTYT CUACTD 3a NIpPCACIaMU Kpyra, ric UM GyneT CJIBIITHO XU BUJHO.

3. IlombITaTbes clenaTth MECTO BCTPEUYM KaK MOXHO Oojiee THXUM MU CBOOOJHBIM OT
MOCTOPOHHUX BMeIaTenbeTB. Ecim ucnons3yercst TuKTO(hOH, B Healne ciaenyeT UMETh B
HAIMYMKA €IIe U MHUKPO(OH, YTOOBI BIOCIEICTBHM MOKHO OBLIO TOYHO Pa3IHUUThH
rosioca. Taxke BaM MOTpeOyIOTCS 3amacHble OaTapelku, KacCeThl, SIPIIBIUKH.

4. Temno BCTpeThTE YYAaCTHHKOB, M KOTJa BCE COOEpYTCs, NMPEICTaBbTECh CaMH M
MPEJICTaBbTE MPUCYTCTBYIOMUX MOMOITHUKOB. OOBSICHHUTE, 3a4eM MPOBOIUTCS (DOKyC
rpymmna. YYaCTHUKH BO3MOKHO HUKOTJA JIO 3TOTO HE y4acTBOBaIH B (pOKyC rpymmax u
BaM HeoOxomuMo OyAeT pacckaszaTh, 4TO OT HHUX oOxujaercs. OOBSCHUTE YJICHAM,
MoYeMy Ballld TIOMOIIHMKH JETA0T KaKhe-TO 3alHCH, HaOMoas 32 HUMHA U (€CITU BBI
JieNiaeTe 3anuch Ha TUKTOGOH) CIPOCUTE 00 MX COTJIACHHU Ha OCYIIECTBICHHE 3alHUCH HX
Oecenpl Ha ayauorieHKy. [logyepkHuTE TOT (HaKT, 4TO BCE, YTO OYyJET MMHU CKa3aHO
OCTaHEeTCs] KOH(PUICHIIUATHHBIM.

5. JlaliTe BOBMOXXHOCTh yYaCTHHKAM IPEACTaBUTH ceOsi rpymnme. B 3To Bpemsi MOXXHO
MPOBEPUTHh HCIPABHO JH pabotaer aukrodoH. OOBsBUTE TEpBYIO Temy (pasuen),
MOCTETICHHO BBEIIUTE YYaCTHUKOB B Pa3roBOP.

6. YMeliTe caymarh U pa3BUBaiiTe B ce0€ MPUBBIUKY BBICHATD «IIOYEMY» U «KAK».

7. IloaBenuTe UTOTH MPOIIEIIETO 00CYKACHUA. DTO MOXKHO CIENaTh Ha OOJIBIIOM JIUCTE
OyMaru, 9ToObI K&KIbIH 3aIIOMHIIT YK€ OCBEIICHHBIC MOMEHTHI.

8. Ilpm mpoBeAeHWM JUIUTENBHBIX BCTpeY (OKYC TpyIIam, CIEAyeT OpraHu30BaTh
nepepbiBel Ha ey U Koge-Opeiiku. BpiscHUTE 3apaHee, 4To A HUX IpuemiieMo (B
KyJbTYpPHOM IUIaHE). B HEKOTOpBIX KyJIbTypax B ONPEECIIEHHOE BpeMs rojia WK JHs He
IIPUHUMAIOT MULLY, WIHA HE €T y UyKHX.

9. o okoHuUaHHIO BCTpeur (HOKYC TPYIIIbI, TOABEIUTE UTOT MO KIFOYEBBIM BOMPOCAM H
MHEHUSM, MMPO3BYYABITUM Ha BCTpPEYE, M CIPOCUTE, XOUET JIM KTO-HUOYIh YTO-HUOYIH
100aBUTh.

10. B koH1ie, mo0iarogapuTe y4aCTHUKOB U 3allUIINTE UX KOHTAKTHbIC JaHHBIC (€CIIH BB
HE cIenajqd 3TOoro B Hauajne). BaM MoXeT NOHamoOWThCS CBSI3aThCA C HUMHU B
OnuxaiiieM OyaymieM.
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One of the last questions of the focus groups is to inquire about people who
should be interviewed in individual, in-depth interviews. These people can be divided
into two kinds of people: 1) people with knowledge about systems that affect IDUs and 2)
people with first-hand knowledge of IDUs, also known as interactors. Both kinds of
interviews are important in order to develop a complete picture of how IDUs are treated.

OnvH M3 MOCIETHUX BOIPOCOB TPYI ONPAIIMBAEMBIX — BONPOC O JIOAAX, Y
KOTOPBIX CJIEAYET B3SATh MHIMBHIyalbHBIC, TIIyOOKHE MHTEPBBIO. DTHUX JIIOJEH MOXKHO
pa3nenuTh Ha ABa TUMa: 1) JI0M CO 3HAHUEM O cucmemax, KoTopsie 3aTparuBaior [TMH
1 2) JIOAU CO 3HaHMEM «u3 TepBbiX pyk» o [IMH, Taxke M3BECTHOrO Kak nocpeoHuxu.
O6a THma UHTEPBBIO BaXKHBI AJISl COCTABIICHUS MOJHON KapTHHBI TOTO, KaK 0OpaIaroThCs
c [INH.

Examples of people with overall knowledge about systems affecting IDUs
include: police chiefs, directors of health clinics, the mayor, elected representatives, the
director of the needle exchange program, or prison officials. People who have a systems
perspective may have never encountered an IDU personally but may have in-depth
knowledge of how their system is organized and what the implications might be for the
health of IDUs.

Cpenu mrofel ¢ TOJHBIMHA 3HAHMSIMH O cucTeMax, kacatomuxcs [INH:
HayaJlbHUKU MWIMLUHM, JUPEKTOpa KIUHHUK, M3p, JEMyTaTbl, TUPEKTOp MPOrpamMMbl
oOMEeHa WIJI, TIOPEMHBIE YHMHOBHUKH. JIIOJM, KOTOpBIE 3HAIOT CHUCTEMY, BO3MOXKHO
HuKoraa He crankusanuchk ¢ [IMH nudHO, HO MOTyT UMeTh ITyOOKHe 3HAHUS TOTO, Kak
OpTraHU30BaHa UX CHCTEMa M KAKMMH MOTJIN ObI OBITh TIOCIEACTBHSA 1151 310poBbs [T1H.

Examples of people with first-hand or interactor knowledge of IDUs include
prison guards, the receptionist at the drug treatment clinic, an outreach worker with many
contacts among IDUs, street-level police officers, or even people such as bartenders or
particular pharmacists who sell needles to IDUs. An interactor has daily contact with
IDUs and first hand knowledge of IDUs daily lives.

Cpemn mrogeit, oOmamarommx 3HaHusMu o [IMH «u3 mepBbIX pyk» wim
MOCPETHUKOB: TIOpPEMHAasl CTpaka, CIy’Kallhe B NMPHEMHOW KIMHUKH, TAE MPOBOAUTCS
JIeYeHUE HAPKO3aBUCUMOCTH, ayTpud paOOTHHK, y KOTOPOro MHOro KoHTakToB ¢ ITMH,
paOOTHUKK MWJINIUH, paOOTAIONIME HA YIIUIAX, WIH Jake TaKHe JIOAU Kak OapMeHbI WIN
KOHKpETHBIE anTekapu, KoTopbie npoaaroT urisl [IMH. Ilocpeanuk exeqHEBHO BCTyIIaeT
B KOHTaKTHI ¢ [IMH u o6nagaer 3HaHUsAMHU U3 TIEPBBIX PYK O exxeAHeBHOM xu3Hu [TVH.

Both systems and interactors people should be nominated by focus groups as
candidates for individual interviews. Record these suggestions on the System and
Interactor Interview Candidate List.

Jlroqu B cucteMe U MOCPEAHUKH JIOJKHBI OBITh Mpe/icTaBIeHb! (POKYC rpyIaMu B
KayecTBE KaHAWJATOB Ha MPOXOXKICHWE HHIUBUAYAJIbHBIX HMHTEpBbIO. BHecurte 3TH
KaHauAatypsl B CIMCOK KaHIUAATOB AJISl CACTEMHBIX U OCPEAHUYECKUX UHTEPBBIO.
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Step 8: Collect Data from Focus Group Discussions
Iar 8: Coop nundgopmanuu u3 00Cy:KIeHMIM,
Npoucxoasiimmx B GoxKyc rpynmnax

How to manage data from a focus group
Kak ynopsiiounTs JaHHbIE, OJIy4eHHbIE B pe3y/bTaTe npoBeaeHus Goxyc rpynn

Immediately after the focus group, the research team should discuss how the
focus group went and any immediate reactions that they had. The notes should be added
to the note-takers records for use during the analysis. The focus group will still be fresh
in your mind and you may have observations that you wish to discuss with colleagues.

Cpazy xe mocie mpoBeaeHUs (OKyC TPYIIbI, HCCIEIOBATENbCKas KOMaHIa
J0JKHA 00CYTUTh Kak nponuia (okKyc rpynmna u peakiuu ¢pokyc rpynmnsl. B xone dokyc
TPYIIIBI CIeMyeT JAeNaTh 3aMETKU JJIsl TOTO, YTOOBI TOTOM WX MOKHO OBIJIO UCIIOJIB30BaTh
BO BpeMs aHanu3a. [Ipomeamas BcTpeya Bee elle OyAeT CBeXa B Balllell MaMsTH, U y Bac
MOJKET BO3HUKHYTD KeJIaHHEe OOCYTUThH C KOJUIETaMH OTIpeIeIICHHbIC HAOII0IeHUS.

Immediately after the group, when participants have left, you should:
Cpasy nocie BCTpeuH IpymIibl, KOrja y4acTHUKU pa3oiyTces, BaM ClIeIyer:

e Label and date the tape This makes it easier to identify and locate tapes at a later
date. The label and date should be both on the tape and the case. In addition, the
moderator should say the date into the tape at the start. Materials should be kept in
a safe place to ensure confidentiality.

e Play back the recording or parts of the recording If other researchers are
involved compare notes and discuss their significance.

e Write a summary of the key points of the group This should be done by all the
researchers present. Are there any weaknesses in the way the focus group was
carried out? Were any topics missed? What useful issues arose that hadn’t been
previously considered?

e [IloanucaTh M MPOCTABUTH AATHI HA MJIEHKAX — 3TO MO3BOJISET MPOLIEC U OBICTpEe
UAECHTU(PHUIMPOBATh U KIaccu(UIMPOBaTh 3anucu. Haanucu u qaTel JOJIKHBI OBITh U
Ha TUIeHKe M Ha Onankax. Kpome Toro, moneparop JODKEH B Hayale cAesarhb
rOJIOCOBYIO 3allMCh J1aThl HA IUICHKY. MaTepuasl JOJKHBI XPAHUTHCS B 0€301aCHOM
MecTe, 4TOOBI TapaHTUPOBATh KOH(UACHINAIBHOCTb.

e [IIpocaymaiite 3amucu WM 4YacTu 3anmceil. Ecinu npuBnexarorcss apyrue
UCCIIeI0BATEN, CPABHUTE CBOM 3aIMCU U 00CYAUTE UX 3HAYUMOCTb.

e Hanmumurte pe3lomMe K/IOYEBBIX MOMEHTOB BCTpPeYHM OTO JOJKHBI CHENaTh BCE
MPUCYTCTBYIOIIME HccienoBarend. EcTh M Kakue-TnOo ciabble MOMEHTHI B
npoBeaeHun ¢okyc rpynnsl? beumn nu ynyiieHsl kakue-To TeMbl? Kakue BakHble
poOIeMbl, HE 3aTparuBaoNIecs paHee, ObLIH MOIHATHI?
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NOTE: This process cannot be left to a later time, as it is difficult to remember all the
things that happen in a focus group. It is best to debrief right after the meeting.
[TPUMEYAHME: 3Otor mpouecc Henp3sl OTKIAJAbIBaThb Ha IOTOM, TaK KakK CII0XKHO

3allOMHUTH BCE, YTO MPOMCXOAWUo B (okyc rpymme. Jlydie Bcero caenarb 3T0 cpasy
I10CJIE BCTPEYH.
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